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Alberta Hotel & Lodging Association 

Board of Directors Nomination Form 

 

I, Ian Johnson, representing Towneplace Suites by Marriott – Medicine Hat hereby nominate Kell Sloan, 

representing Holiday Inn Express & Suites – Medicine Hat for election to the Board of Directors of the 

Alberta Hotel & Lodging Association. 

 

For the nominee: 

1. Why do you want to serve on the Board of Directors of the AHLA? 

As a hotel GM, it’s easy to get lost in the day-to-day challenges – financial, operations, human 

resources, owner relations, marketing, GSS, etc. – of running a property, inevitably losing sight of 

the connections and larger issues that affect all of us in the hospitality and tourism industry. The 

industry is undergoing major shifts in decision-making and purchasing decisions ranging from 

pressure by millennials on the industry to respond to, manage and communicate environmental and 

social issues to the pressure that Airbnb and other competitors are placing on hoteliers and 

developers to develop better practices and adopt creative and unique approaches to building and 

operating properties and integrating experiences. Among many others. 

 

Along with the honour of contributing something meaningful back to the industry that I have worked 

in for the past 30 years, serving on the board will allow me the honour, challenge and responsibility 

of understanding how our industry is changing and assist other experienced and similarly passionate 

people develop and implement strategies to respond to these changes. 

 

 

2. What skills, abilities & experience would you bring to the AHLA’s Board?  What other boards do 

you presently serve on? 

Not currently serving on any boards. 

 

Experience 

Industry Experience – 30 years’ hospitality experience including casino’s, tourism, restaurants, 

management consulting and hotels. Certified Hotel Administrator, Certified Hospitality Trainer, 

Certified Hospitality Revenue Manager, Certified Hospitality Sales Professional, Operational 

Customer Experience Manager 

 

Skills 

Accounting  
Chief Financial Officer / District 5550 Treasurer for Rotary International (2017 – 2019) 

MBA coursework in accounting 

 

PR/ Marketing  

CEO – Gin & Tonic Media, a marketing consultancy providing guidance in the creation and 

development of detailed marketing & go-to market plans; identification of appropriate marketing 

messages & market mix; monitoring & analysis of data and campaign analytics. (2007 – 2012) 

 

Guest Lecturer in Competitive & Strategic Intelligence at Madinah Institute for Leadership & 

Executive Education (2012 – 2014) 
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Senior Tourism Editor – AAA Publishing – Diamond Awards – Spokesperson for the AAA 

including media interviews, industry spokesperson, presenter at AAHOA & OH&MA annual 

conferences. (2000 - 2007) 

 

Communications 

Guest Lecturer in Competitive & Strategic Intelligence at Madinah Institute for Leadership & 

Executive Education. (2012 – 2014) 

 

Senior Tourism Editor – AAA Publishing – Diamond Awards – Responsible for editorial content of 

AAA Tourbooks (Michigan, Wisconsin, Alberta, NWT, Alaska, Hawaii, Mexico) as well as byline 

content for AAA publications including Michigan Living, Via Magazine. (2000 - 2007) 

 

Occasional contributor to industry publications including Hotel Executive, Baker’s Journal, Journal 

of Ocean Science; CompSec Intelligence, Crane’s Business, Hour Detroit, Toast and others. (2007 – 

Present) 

 

Strategy & Planning 

Former CEO at a marketing consultancy 

Former Guest Lecturer in Competitive & Strategic Intelligence  

District Board Executive – Rotary International 5550 (2016-2018) 

Director – South Shore Tourism Association (2007 – 2012) 

Director – North Queens Board of Trade (2007 – 2015) Chair (2015) 

 

3.  What AHLA programs & services does your property participate in? 

Proud supporter of AHLA since 2005. Property is a proud winner of several AHLA Housekeeping 

Awards and has taken an active role in support AHLA in areas such as Government Advocacy in 

particular in regard to the Municipal Government Act, the Condominium Property At, Residential 

Tenancies Act, Innkeepers Act and Tourism Levy Act.  

 

 

4.  What do you believe are the greatest challenges our industry faces? 

Apathy. In its simplest definition, Apathy is a lack of interest, enthusiasm, or concern. It sets in when 

people believe that they have no voice, that their concerns are ignored and when they give up 

believing that things are going to get better. We in Alberta, know this better than most. Whether it be 

technological changes, labour challenges, investment, government indifference or greed and the 

myriad host of other issues that affect our abilities to provide exceptional hospitality, stable 

employment and development opportunities, apathy is our biggest challenge. 

 

 

 

5.  What role do you think the AHLA should play in addressing these? 

Leadership. To survive and continue to be relevant, we must do everything we can to promote the 

mission and vision of the AHLA. Board members should be “out there” promoting ownership, 

common direction and voice on the issues that affect us, as an industry and province. The AHLA 
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needs to not only promote community – the sharing of ideas and opinions – but to promote our 

culture as the active and assertive voice that represents our collective interests. 

 

 

 

6.  How would you work to bring this about as a member of the AHLA’s Board? 

 

1. As a new member of the board, my first responsibility will be to understand how I can bring 

value to successfully improve the board’s ability to develop strategies that deliver results.  

2. One of the strengths I bring to the table is analytic skills and the experience and capacity to 

frame strategic challenges and opportunities in a constructive way. The key to success is asking 

the right questions that help others give clarity, propose action and take discovery to a new level. 

3. Being well-prepared before every meeting is essential in being able to contribute and add value 

to discussions and decisions. However, the work one does outside of the board meetings is just as 

important, the engagement outside of the board with positive intent is just as, if not more 

important in promoting the associations’ mission and values. 

4. Teamwork & Self Control. The job comes with a requirement of understanding how and why the 

board is composed as it is and the ability to provide support to help the association executives 

excel without stepping on their toes or pushing a personal agenda. 
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